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Staying on top of
current fashion and
product trends

Viewing
advertisements

Writing reviews,
its and
Receiving commen
promotional feedback
offerings

Associating with
particular brands

or retailers
Reading
reviews, Purchasing
comments products directly
and feedback via a social
media channel
Base: 22,618

Compared prices with competitors
Researched products

Paid for my purchase

Accessed a coupon/promotional code
“Checked in" at store via social media

Accessed loyalty/reward programs

Posted an online comment to the retailer/
brand about the product/offer

Received an offer based on proximity
to stors

Checked reviews about the product/ratailer

Accessed confirmation amall 1o pick up
product purchased online

Checked funding available before purchasing

Stored product information for purchase at
a lat o
None of the above

Millennials base: 10,395 W Millennials |l All others

All others 12,223

Sales associates with
a deep knowledge of
the product range

Ease of
checkout

Ability to check
other store or online
stock quickly

None of
them

Ability to see/order
extended range of
products on screen

Specialized
in-store

customer events §RZL%)

VIP benefits i.e
lounges/personalized (LY
shopper/refreshments

25% Real-time, personalized
offers designed
especially for me

In-store Wi-Fi

th fast, simple logi
with fast, simple login Inviting

ambience
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